THREE CLEARING QUESTIONS
Challenge Your Mindbenders

BARRIER BUSTING
S AL ESS

GOAL-OBSTRUCTIVE

THOUGHTS

#1

this has to be

Is there proof Do | have to
_ _ feel the fear
a frightening

situation?

www.barrierbust

NOILYINHIANOD
10 AVM334d

ingsales.com

(Try a Different Technigue)

#2

right now?

LOOP OF VICTIMIZATION

CHOOSE TO MAKE

THE CONTACT

Excerpt from "Relentless: The Science of Barrier-Busting Sales" by Suzanne C. Dudley

and Trelitha R. Bryant.
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